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Following its first-place finishes 
at the last two runnings of the 
Kentucky Derby and Preakness 
Stakes, 811 appeared at Churchill 
Downs and Pimlico Race Course 
again this Triple Crown season.

Thanks to the sponsorships by Dig Alert of 
Southern California, Dig Safely New York, 
Kentucky 811 and USA North 811, CGA 
was proud that jockeys Junior Alvarado 
and Mike Smith both wore the iconic “Call 
811” message on their silks and boots at the 
Kentucky Derby on May 7.

Although 811 did not bring home a first-
place Derby finish this year, the national call 
before you dig number earned incredible 
media exposure through the Derby 
sponsorship – especially as jockey Mike Smith 
took the early lead. Before, during and post-
race coverage that included the “Call 811” 
logo was worth approximately $1.1 million in 
advertising equivalency value.

In addition to the Derby, Mike Smith had Call 
811 on his silks when he won the Santa Anita 
Oaks race on April 9, and Junior Alvarado 
sported the 811 logo at the April 2 Florida 
Derby. 

811 had better luck at this year’s Preakness 
Stakes. Jockey Kent Desormeaux wore 

811’s third consecutive 
Kentucky Derby and Preakness 
Stakes appearances

“Call 811” on his silks and boots and on a hat 
that he wore pre- and post-race as he rode to 
victory in the second jewel of the Triple Crown, 
earning millions of dollars’ worth of media 
exposure for the call before you dig number. 

In addition to the Derby sponsors, the 
following CGA members made the Preakness 
sponsorship possible:

Place ($6,000) 
Pennsylvania 811 and Shell Pipeline Company

Show ($3,000) 
Alabama 811, Colorado 811, Iowa Pipe-
line Association, JULIE, Inc., Miss Utility of 
Maryland/D.C., North Carolina 811 and Ohio 
Utilities Protection Service

Exacta ($1,500) 
Enbridge, Magellan Mid-
stream Partners, Missouri 
One Call System, OKIE811, 
Rhino/Infrastructure Resourc-
es, Southern Star, Washing-
ton 811 and Xcel Energy

Trifecta ($500)
Avista Utilities, Baltimore 
Gas and Electric, Dig Safely 
Promotions, Dig Safe Sys-
tem, Interstate Energy 
Company, Paradigm and 
Washington Gas.

CGA members further amplified the 811 
safety message before and during the Triple 
Crown races using a suite of tools including 
infographics, social media messages and a 
template press release.

811’s 2016 horseracing sponsorships gener-
ate national exposure for the call before you 
dig number at a time of year when digging 
activity is at its height. 

Jockey Kent 
Desormeaux 
after he rode 
to victory.
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National Safe Digging 
Month across the country
You read about early National Safe Digging 
Month (NSDM) 2016 campaigns in our April 
edition – but NSDM was such a huge success 
that we have several more creative public 
awareness efforts reported on below!

Our members truly outdid themselves spread-
ing the safe digging message to homeowner 
and professional audiences across the coun-
try this year. Read on for a snapshot of how 
members promoted safety this April.

811 Across the Country
In addition to securing a gubernatorial proc-
lamation of April as Safe Digging Month, 
Colorado 811 distributed more than 300 811 
banners to fire stations and local government 
officials. Colorado 811 also hosted 811 Night 
at a Colorado Eagles semipro hockey game.

Dig Safe System flew its banner over the 
Boston Marathon. It will also be airing its 
30-second radio PSA, voiced by Red Sox 
radio announcer David O’Brien, throughout 
the Red Sox’s season. The Massachusetts 
Department of Transportation flashed the 
message “Call Dig Safe at 811 / Before You 
Dig / It’s the Law “ on all illuminated high-
way signage throughout the state’s interstate 
system during April. Finally, Dig Safe’s new 
TV PSA featuring Roger Cook from This Old 
House and Ask This Old House is being aired 
throughout the construction season. 

Dig Safely New York (DSNY) held its Annual 
Meeting, where it displayed its governor’s proc-
lamation declaring April Safe Digging Month. 
The office of the governor issued a press re-
lease, which was picked up by many regional 
publications. DSNY also continued its NSDM 
Sign Contest again this year, in which any 
organization with an outdoor sign could display 
a safety message and submit a photo of the sig-
nage to compete for Facebook likes on DSNY’s 
page. The winner received a new flat-screen TV. 
Finally, DSNY is supporting the Can You Dig It? 
online game through Mark-It! Madness.

Dow Pipeline participated in the”Digger’s Night 
Out” program on April 1 in Lafayette, La. The 
company is also displaying Louisiana One Call 
banners at its pump and compressor stations. 

Georgia 811 supported the
Can You Dig It? online 
game through its work with 
Mark It! Madness, secured 
its governor’s proclamation 
of April as Safe Digging 
Month, earned TV and radio 
media interviews about the 
importance of safe digging 
and kept mascot Digger 
Dog’s schedule full of 
appearances at schools 
and other events all 
month long.

Indiana 811 promoted the damage prevention 
message through media interviews and news 
stories in Fort Wayne and Terre Haute, Ind. Ad-
ditionally, Indiana 811 and members Citizens 
Energy Group, NIPSCO and Vectren are pro-
moting 811 at minor league baseball and youth 
baseball events across the state. 

JULIE, Inc. executed a safe digging-themed 
homepage takeover of the ESPN Chicago web-
site on NFL Draft Day (April 29), which coincid-
ed with that city’s hosting of the draft as well as 
both of its Major League Baseball teams’ first-
place statuses. JULIE also reached more than 
35,000 students in 100+ schools across central 
and southern Illinois with the safe digging mes-
sage this spring via its Reading Club partnership 
with the Southern Illinois Miners.
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Marathon Petroleum (MPL) visited 13 
schools throughout Ohio, Illinois, Michigan, 
Indiana, Kentucky and Mississippi to present 
its safe digging school program to third 
graders and their teachers. MPL also hosted 
an 811 Safe Digging poster presentation at 
its local Children’s Museum. As part of its 
sponsorship of the Miracle League in Findlay, 
Ohio, MPL is helping develop and build 
a baseball field for disabled children and 
adults. MPL hung 811 banners around the 
construction site. Lastly, MPL’s Northeast Area 
collaborated with Miss Dig and Speedway 
gas stations to broadcast an 811 message at 
88 Speedway locations in southeast Michigan 
and Chicago during the month of April.

Michigan’s Dig Safely Month event, held 
on April 16 at a nursery in Rochester Hills, 
brought together speakers from MISS DIG, 
Consumers Energy and the Michigan 
legislature, and was also supported by 
other Dig Safely coalition members SEMCO 
Energy and DTE Energy. State legislators 
read from and presented Gov. Rick Snyder’s 
safe digging month proclamation. A new tree 
tag featuring important 811 and overhead 
safety information was introduced at the 
event, which will be piloted by the Bordine’s 
Nursery chain this year.

Miss Utility of Maryland/D.C. aired radio 
ads on more than 30 stations throughout 
markets in D.C. and Maryland in addition to 
an online advertising campaign. Miss Utility 
also sponsored minor league baseball team 
the Frederick Keys’ school reading program, 
which includes stadium exposure for Miss 
Utility on several dates. Miss Utility also 
awarded the second annual recipients of its 
college scholarships ($1,008.11) in April.

Mississippi 811 worked with Gov. Phil Bry-
ant to not only proclaim April as Safe Digging 
Month, but to leverage the proclamation into a 
TV and radio campaign featuring the governor 
reminding residents to always call 811 before 
digging.  Mississippi 811 also held its annual 
811 Run/Walk on April 9 at 8:11am.

Nevada Gov. Brian Sandoval proclaimed April 
as Safe Digging Month again this year. The 
Nevada Regional CGA (NRCGA) sponsored 
tee boxes at three contractor and developer 
golf events.

New Jersey Natural Gas hosted fairs at 
Home Depot locations in conjunction with 
New Jersey One Call to educate homeowners 
and contractors about safe digging techniques 
and how to detect and report a natural gas 
leak or damage to a underground facility.

North Carolina 811 promoted the call-before-
you-dig message at an April 8 Durham Bulls 
baseball game, an April 15 Asheville Tour-
ists baseball game and an April 22 Charlotte 
Knights baseball game, as well as via TV and 
radio interviews. 

The Ohio Utilities Protection Service 
(O.U.P.S.) partnered with Indiana 811, Kentucky 
811 and the Southwest Ohio Utility Safety 
Council to sponsor a float in the 2016 Cincinnati 
Reds Opening Day Parade. O.U.P.S. also hosted a 
Dayton media event, secured earned media in-
terviews, supported the Can You Dig It? online 
game through Mark It! Madness, sponsored 
a Youngstown Phantoms hockey game and 
worked with the Central Ohio Damage Pre-
vention Council to perform landscaping and 
beautification projects at Habitat for Humanity 
homes in the Columbus, Ohio area.

North Carolina 811 also partnered with Ingles Markets to share safe digging educational 
information with customers at each of its garden centers throughout North Carolina, South 
Carolina and Georgia. More than 45,000 hanging baskets supplied by Van Wingerden 
International, Inc. featured 811 logo stickers reminding homeowners to call before digging.

http://www.safedigging.me
http://www.safedigging.me
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Pennsylvania 811 reached approximately 33 
million adults with an outdoor 811 awareness 
campaign targeting the greater Philadelphia 
region, following low public awareness of 811 
in that area as identified by a summer 2015 
survey. Nearly 40 of Pennsylvania’s 67 coun-
ties joined Gov. Tom Wolf, the Senate and the 
House of Representatives in proclaiming April as 
National Safe Digging Month. Pennsylvania 811 
also executed its “Gladys Kravitz” direct mail 
campaign, targeted homeowners residing near 
marks on the ground. The one call center also 
issued a national press release on March 31.

Rhino Marking & Protection Systems 
donated 811 tree tags to a two-day Scott Soil 
and Water Conservation District tree pickup 

event at the Scott County Fairgrounds in 
Jordan, Minn., where some employees wore 
811 T-shirts to hand out trees.  

South Dakota One Call hosted 20 damage 
prevention meetings across the state in 
March leading up to NSDM, made several 
safe digging presentations and attended a 
legislative breakfast to answer lawmakers’ 
questions about state damage prevention 
legislation.  

Sunoco Logistics displayed 120 Call Before 
You Dig banners at various facilities across its 
nationwide pipeline system. 

Tennessee 811 was the title sponsor of the 
Tennessee Titans’ Draft Day Party at Nissan 
Stadium in Nashville, which received statewide 
radio coverage. Tennessee 811 also sponsored 
700,000 Weather.com mobile displays 
statewide in addition to sponsorships of 
Vanderbilt baseball and University of Tennessee 
baseball and softball in April.

UGI hosted a Touch-a-Truck event in Kingston, 
Pa. on April 23. Children who registered 
received information about safe digging as 
well as a UGI 811 hardhat.

Vectren used NSDM to educate colleagues on 
how they can make a difference and be part 
of damage prevention efforts. This year, each 
employee received a BINGO card on April 1. 
Those who returned the card received a drink 
tumbler and three lucky winners received a 
GoPro camera. The BINGO card listed several 
new ways the employee could share the 811 
message such as, “Shared an 811 message 
on social media,” “Told my friend or neighbor 
about 811,” and “Wore an 811 hat/shirt 
today.”

Virginia 811’s (VA811) Display Truck, which 
features a 23-foot LED display that can be el-
evated from the truck’s base and is equipped 
with a generator and satellite television, 
spread the safe digging message at eight 
public awareness events around the state 
throughout April. The Display Truck shows 
PSAs featuring the “Dig with CARE” message 
and was purchased with a PHMSA grant. Gov. 
Terry McAuliffe declared April Safe Digging 
Month through an official proclamation. The 
VA811contact center also celebrated NSDM 
with a T-shirt giveaway for both excavators 
and VA811 damage prevention specialists.

Thanks to all of our members for your efforts 
to remind homeowners and professionals 
about the importance of 811 this spring! 



In May, the Common Ground Alliance (CGA) 
had the opportunity to become part of 
history as the 811 logo was on display via 
turn signage, LED board signage, video public 
service announcements, a full-page program 
ad and website ads at the Angie’s List Grand 
Prix and the 100th running of the Indianapolis 
500 at the racing capital of the world, 
Indianapolis Motor Speedway (IMS). 

In addition, Joey Logano, driver of the No.22 
Shell Pennzoil Ford, will showcase the 811 
logo and message at IMS’s Brickyard 400 in 
July, along with a media event in an attempt 
to secure local and national coverage. Logo 
exposure at the track and on the IMS website, 
newsletter and social media properties will 
also occur at the Brickyard 400. 

CGA research has found that 1 in 3 adults 
who plan to dig in the next year will either 
watch or attend a NASCAR race this year, 
making this a very important part of the yearly 
811 campaign. 

A very Big thanks go out to Indiana 
811, Citizens Energy Group, Energy 
Transfer, the Indiana Utility Regulatory 
Commission, JULIE, Inc., 
Kentucky 811, NIPSCO, 
Ohio Utilities Protection 
Service, Paradigm, the Pipelines 
and Hazardous Materials Safety 
Administration, UGI, USIC and Vectren for 
sponsoring and making this history-making 
effort possible. 
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811 at the “Racing Capital of the World”

    1 in 3 adults who plan 
to dig in the next year will 
either watch or attend a 
NASCAR race this year.

“ “
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Multiple reports of the 
same events in DIRT data
The Data Reporting and Evaluation 
Committee (DR&EC) is attempting to 
answer a question that has been raised 
since the early days of DIRT: Are multiple 
stakeholders submitting reports on the 
same events to DIRT, and how does that 
affect the analysis? The DR&EC is also 
working with a data science consultant to 
develop a method to identify and merge 
matching records.

Identifying matching records is a challenge. 
At opposite ends of the spectrum there 
are high-probability matches and high-
probability unique records. In between 
there are grey areas. Below are some 
examples to illustrate (in all cases the 
date, state/province and county match). 

In example 1, one record contains an address 
number and one does not. However, based on 
other matching fields it appears to be a match. 

Data matching algorithms look at how many 
characters are the same and/or different in a 
field. In example 2, one character is different. 
In reality they may be far apart geographically, 
and may actually be separate events on the 
same day and same street. 

Again, one address character is different in 
example 3, but this could be one event in the 
vicinity of both addresses. 

In example 4, neither record contains a city or 
address. There could be more than one event 
on the same date in the same county, especially 

in a large metropolitan area. City and address are 
not required fields in DIRT because events can 
occur in remote areas with no nearby roads or 
buildings. However, the information should be 
included where available. 

Making the match criteria too strict may cause 
real matches to be missed. Making it too loose 
can cause false positives. Records with UN-
KNOWN or NOTCOLLECTED in the same fields 
are not as helpful as known values in determin-
ing if the records really involve the same event.

These are examples of some grey area “edge 
cases” that come up when running software 
that attempts to merge matching records. They 
are a small subset of the entire dataset, and al-
though perfect matching may be unattainable, 
we do expect to reach a level where the effect 
on data analysis is negligible.

The DR&EC has emphasized many times how 
better data quality leads to more meaningful 
analysis of the factors that contribute to dam-
ages. Better data quality will also improve the 
ability to identify matching records. 

Reporting stakeholder       Address                          Facility Damaged

LOCA                                1040 FERNCREEK DR       CATV                   

UNKNOWN                         FERNCREEK DR               UNKNOWN              

Example 1

Reporting stakeholder       Address                          Facility Damaged

LOCA                                25 CALLAHAN DR              NATGAS                   

LOCA                                 75 CALLAHAN DR             NATGAS          

Example 2

Reporting stakeholder       Address                          Facility Damaged

LOCA                                315 WOLVERINE               NATGAS               

UNKNOWN                        315 WOLVERINE DR          NATGAS   

Example 3

City                                    Address                          Facility Damaged

           NATGAS                   

NATGAS          

Example 4

DIRT File:
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REGIONAL PARTNER CORNER 

Indiana 811celebrates NSDM 
and welcomes baseball season

Emergency Responders 
Promote Indiana Safe 
Digging Month 

This spring, Indiana 811, Vectren 
and NIPSCO asked emergency 
responders across the state to 
show their support of Indiana 
Safe Digging Month and promote the 
importance of safety in their communities 
by posting “call before you dig” messages. 
The annual emergency responder program 
had a very successful showing, with more 
than 70 organizations posting messages on 
the signs outside their facilities, on their 
Facebook pages or by hanging a banner 
promoting safe digging. All participating 

organizations will receive a $50 donation and 
will be entered into a grand prize drawing for 
a $1,000 donation. The donations are made 
possible through the support of Vectren and 
NIPSCO. 

Celebrating Earth Day 

Continuing in its celebration of Safe 
Digging Month, Indiana 811 also spread 
the safe digging message by participating in 
community Earth Day events, including the 
Northwest Indiana Earth Day Celebration 
on April 16 in Valparaiso, and Earth Day 
Indiana on April 23 in Indianapolis. Indiana 
811 exhibited at the events and taught 
homeowners the importance of calling 811 
before beginning their digging projects.

Heading out to the Ball Game 

Rounding out the spring, Indiana 811 
sponsors several minor league baseball 
programs throughout the state to inform 
residents about safe digging. Indiana 811 is 
a sponsor of the Indianapolis Indians’ Triple 
Play Little League Program, which funds the 
growth and development of youth baseball 
in Indiana. Indiana 811’s sponsorship helps to 
provide the teams with uniforms. Indiana 811 
is also a sponsor of the South Bend Cubs’ 
Swoops Reading Club, which reaches more 
than 20,000 students 
each year, and 
the Evansville 
Otters, 
where 
Indiana 
811 
supports 
an 811 
dice game 
between 
innings.
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In celebration of National Safe Digging Month, 
a new partnership was formed to promote the 
safe digging message across southeast Michi-
gan and in the Chicago area. Cus-
tomers at 88 Speedway convenience 
stores in these markets were treated 
to a video playing directly on the 
pump. The short educational video 
demonstrates the importance of mak-
ing a free call to 811 before begin-
ning any digging project.

The project was a combined effort between 
Marathon Pipe Line LLC (MPL), Speedway LLC 
and MISS DIG.

“This was an incredible opportunity for us to 
partner with a regional one call center and le-
verage an existing communication channel in a 
new way,” said 
Raymond Price, 
MPL area man-
ager in Wood-
haven, Mich. 
“While filling 
up their tanks, 
customers are 
very receptive 
to educational 
videos that 
can entertain 
them while they 
wait.”

Bringing the safe digging 
message to the pump

Price is on the board of directors for MISS DIG 
and sits on its Public Education Committee. It 
was his idea to explore the option of playing 

the video at Speedway stores. 

“Both MPL and Speedway are wholly-
owned subsidiaries of Marathon 
Petroleum Corporation, so it was fairly 
easy to bring together the resources 
needed to make this idea a reality,” 

he said. “As a corporation, our top priority 
is protecting the public and communities 
where we operate. Sharing this video across 

our marketing 
network is one 
more way we 
can help ensure 
everyone stays 
safe around our 
pipelines.”

Dig Safe System 
names new president
Robert Finelli, who has served as executive 
director of Dig Safe System, Inc. for 28 years, 
has just been appointed president by his board 
of directors. 

Mr. Finelli’s leadership and direction has been 
instrumental in all aspects of the Wilmington, 
Mass.-based 24/7 operations, which provides 
utility damage prevention services for excava-
tors and member utility companies in Massa-
chusetts, Maine, New Hampshire, Rhode Island 
and Vermont.  

Finelli continues to be responsible for provid-
ing strategic leadership by collaborating with 
board members and other stakeholders to es-
tablish long-range goals, strategies, plans and 
policies for the organization. He also directs 
and evaluates Dig Safe’s fiscal function and 
performance.

“My proudest accomplishment in my 32 year 
career has been building a team that contin-
ues to grow professionally, and seeing their 
dedication and hard work 
in promoting public safety 
by operating a first class 
one-call center,” said Mr. 
Finelli. “Our success is our 
people.”

Visit digsafe.com 
for more 
information.

“As a corporation, our top prior-
ity is protecting the public and 
communities where we operate.”

A sample screen 
of the video that 
will be displayed 
at the pump.

http://www.digsafe.com
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said the information obtained at
the conference will help them implement
change at work.

“This is THE conference to
attend if you are involved
in Public Awareness or
Damage Prevention.” 

“The ability to discuss underground utility safety
with a wide variety of stakeholders is the #1
reason to attend. The session[s] have enough
variety that you can always find a topic of interest.
[T]he conversations that happen in and around the
event are outstanding.”  

 –Verlyn Bailly, TransCanada 

–Bruce Campbell, Miss Dig System, Inc. 

of survey respondents said
they will attend future
CGA 811 Excavation Safety Conferences.

ONLINE REGISTRATION OPENS

Check out the website for
2016 recap videos and
additional information.

JULY 1!
out of
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CGA Best Practices 13.0, 2014 DIRT 
and 811 Safety Education Videos
 
To get your copy of the Best Practices 13.0 click here or for 
DIRT click here and look for the appropriate buttons to order.

CGA Safety Materials 
Now Available for Ordering

To order any of our videos please click here.

14

To download the report or to access additional 

analysis, just visit www.cga-dirt.comThis report may be referenced as the DIRT Annual Report for 2014© 2007, 2008,2009,2010, 2011, 2012, 2013

Analysis & Recommendations 
Volume 11

http://commongroundalliance.com/best-practices-guide
http://commongroundalliance.com/programs/damage-information-reporting-tool-dirt
http://mx.commongroundalliance.com/Membership/Store?category=100000002

